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The APAC Consumer g F }\\
& Sustainable Travel

Globally, we found that 0% of consumers
want to see sustainable optfions when they e ‘
are looking to book a trip. However, in APAC,
this number is even higher, illustrating strong
sustainable tfravel intent in the region.
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They're Willing to Pay More for Sustainability The Meaning of Sustainable

The APAC region is willing to pay 41% more to Travel Differs by Country
ensure their travel is sustainable*
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*The country-specific results were weighted to reflect the demographics in each country.

Download the full study: expedia groups

hitps://expedia.gp/MeSo-SustainableTravel
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