With a more than 20-year heritage, Wotif
remains the go-to brand for travelers in
Australia and New Zealand looking to explore

more of their own backyard and beyond.
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Who is the Wotif Audience?

The Wotif audience is made up of Aussie & Kiwi families
and spontaneous weekend travelers. Wotif fravelers
tend to prefer frequent trips rather than one annual trip.
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